But real stars are Bridlington’s band of NW volunteers

oap fans turned out in their hundreds to
watch actor Malcolm Hebden, who plays
Norris in TV's Coronation Street, perform the
opening ceremony at Bridlington’s new
Neighbourhood Watch outreach centre.

Malcolm’s character ‘Norris’ is Neighbourhood Watch co-ordinator
for Coronation Street. In real life, as a resident in nearby
Scarborough, he was delighted to be asked to open Bridwatch’s new
offices and show his support for the Neighbourhood Watch cause.
? '"'"-'ii Peter Saxby, retired police detective and the driving
- -, force behind Bridlington’s 44 Neighbourhood Watch
t-jf%: ' schemes, used the £10,000 prize money he won in a
,-::, +if national newspaper competition to promote good
=" & | causes to pay for a two-year lease on the new
premises.

He said: “It's a major milestone for Neighbourhood Watch in
Bridlington. We've called the office our outreach centre because
that's what we want to do, reach out into the community.

“We’re now on the ground floor here where previously people had
to struggle up flights of stairs to see us at our old offices.

Volunteers turned the one-time former butcher’'s shop into a
community facility to help combat crime. An exchange library where
parents can swap children’s books and videos is already proving
popular. There’s also a specially-equipped room to help train
Neighbourhood Watch co-ordinators.

“Encouraging community spirit in itself reduces crime,” said Peter.

NNWA Chairman Roy Rudham who was at the official opening,
said: “Bridwatch is going from strength to strength and it’s all down
to the dedication and commitment of volunteers.

“The new outreach centre will help to bring the community together
and hopefully reduce crime and improve quality of life.”

Is your Neighbourhood Watch Association making news? Email your story to
info@neighbourhoodwatch.net and we'll do our best to publish it in the future.
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John Munslow, PR man for
Neighbourhood Watch in
Devon and Cornwall, has
made the headlines himself
this month.

John’'s name was picked at
random from more than 1,000
people who entered the NNWA
Neighbours Survey to win a cash
prize of £150.

A further £250 will ?;&}

be donated by & "

NNWA to the funds i«-

of John’s force

association, the

Devon and Cornwall Neighbourhood
Watch Association.

John has been an active supporter
of Neighbourhood Watch for the past
15 years. He has put his skills in
public relations to use writing articles
for his local Neighbourhood Watch
magazine as well as helping to keep
the 20 NW co-ordinators in his
local village of Whimple, Exeter,
informed on latest developments.
“Neighbourhood Watch is very
strong here in the South West and |
know the £250 prize money that will
go to the Devon and Cornwall
Association will be put to good use.”
said John.

Look out for the full results of the

NNWA Neighbours Survey that will
be published on the NNWA website.
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In the wake of the recent London terrorist
bombings the National Neighbourhood
Watch Association is backing calls for
members of the public to carry information
identifying their next of kin to call in cases
of extreme emergency.

Research shows that more than
75% of people carry no details
of who they would like
telephoned following a serious
accident.

National Neighbourhood Watch Association
Chairman Roy Rudham said: “The dreadful
attacks in London have brought home the need
not just to be vigilant at all times but to be
prepared as well in case of emergencies.

In Norfolk, Bob Brotchie, a clinical team leader
with the East Anglian Ambulance Service, has
come up with a simple and effective way of
storing information on mobile phones for use in
emergencies.

By entering the acronym ICE — for In Case of
Emergency — into the mobile’s phone book,
users can log the name and number of
someone to contact in an emergency.

Vodafone has got behind Bob’s idea

and is now promoting a national

campaign to get mobile phone users
to store their emergency contact details on their
mobile phones.

Bob, 41, who has been a paramedic for 13
years, said: “I was reflecting on some of the
calls I've attended at the roadside where | had
to look through the mobile phone contacts
struggling for information on a shocked or
injured person.

“It's difficult to know who to call. Someone might
have “mum?” in their phone book but that doesn’t
mean they’'d want them contacted in an
emergency.

“Almost everyone carries a mobile phone now,
and with ICE we’d know immediately who to
contact and what number to ring. The person
may even know of their medical history.”

Next of Kin Cards

In the north west of England the Lancashire
Neighbourhood Watch Forum has been busy
distributing its own version of next of kin cards.

The size of a credit card, it is designed to
include not just details of first responders but
also potential life-saving details about allergies
or other medical details.

The card has the backing of the local
emergencies services and so far 25,000 have
been printed. The Neighbourhood Watch Forum
is now seeking sponsorship to extend their
scheme across the whole of Lancashire.
Blackburn Neighbourhood Watch co-ordinator
Albert Caville said: “The card potentially saves
lives as well as time in an emergency.”

JUSTICE
AWARDS

2005

Nominations wanted for
Justice Awards

The Home Office Criminal Justice Service has
appealed for help from Neighbourhood Watch co-
ordinators to find worthy winners of the Justice
Awards 2005.

A spokesman from the Criminal Justice Service told
NewsWatch: “Through their involvement with the
justice system, neighbourhood watch co-ordinators
are ideally placed to send in their nominations.

The awards recognise exceptional achievement
among staff and volunteers working in criminal
justice. The awards are your chance to make sure
that outstanding performers get the credit they
deserve.”

You can nominate individuals or teams from
criminal justice agencies or voluntary sector
organisations that work with victims, witnesses,
defendants or offenders.

For more information go to the following website:
www.cjsonline.gov.uk/justiceawards. Closing date
for nominations is 12 September 2005.

Visit our website www.neighbourhoodwatch.net




This month we profile Candis, an
active supporter of neighbourhood
watch and a member of the NNWA
Premier Club of corporate sponsors

Candis is one of the
biggest-selling monthly
magazines for women — but
you won't find it in your
newsagents or on the
shelves at WH Smith.

That's simply because

Candis is sold by

subscription only and

delivered monthly by post to
nearly 325,000 regular subscribers.

The publishing organisation behind this successful
handbag-sized magazine is a rare example of a
business with a heart. Ten per cent of the
subscription income is donated through Candis Club
each month to health-related charities and
community projects.

Readers have the satisfaction of knowing that
through buying the magazine they are helping to
support the vital work of the British Heart
Foundation, Marie Curie Cancer Care and BLISS,
plus smaller local projects they themselves have
nominated.

Candis Club

A small annual fee enrols all subscribers as
members of Candis Club. Membership entitles them
to a range of carefully selected, money-saving
benefits such as holidays and great days out, plus
exclusive reader’s offers and giveaways. They also
have the opportunity to get together with other Club
members and their families for special member
events.

Candis Club also supports the work of local
community causes up and down the country, with
Community Awards of between £500 and £5,000
each month through the Charities Aid Foundation.
One reason why Candis has such a large and loyal
readership is that along with the usual diet of
celebrity features, entertaining fiction, competitions
and puzzles, it covers subjects neglected by other
magazines.

)

Candis® contents reflect the fact that for most
people, family is the subject closest to their hearts
and each year, their Family-Friendly Award
highlights a particular area of readers@oncern.

The National Family and Parenting Institute (NFPI),
an independent charity that provides a focus on
parenting and family life, is Candis® partner in this
annual campaign.

Health is at the heart of Candis. Mind and body are
considered together in authoritative and very
readable features about everything from gene
manipulation to headaches. There® news and views
on the latest research and treatments and both
traditional and complementary therapies come
under scrutiny.

Candis marketing director Bryan Dougals-Dala said:
“We are a companionable magazine. We set out not
just to amuse our readers but to stimulate them by
giving invaluable information and helpful support. At
a time when so many other women® magazines are
clones, Candis speaks with a refreshingly individual
voice.

“We know that many Candis readers are also
members of neighbourhood watch so we are
delighted to be able to give something back through
our financial support of the important work of the
NNWA.”

Does your community need a cash boost? As a
special initiative Candis Club makes contributions to
support non-profit local community schemes,
voluntary organisations and self-help groups.

The type of projects funded can vary greatly, from
village hall refurbishments to play equipment for
children with special needs.

Find Out More

To find out more how you can become a Candis
Club member go to www.neighbourhoodwatch.net
and click on to the section on Corporate Support
and then the Candis logo in the left-hand margin.

Neighbourhood Watch ~ developing safer communities
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Latest figures published by The Home
Office reveal the number of Anti Social
Behaviour Orders (ASBOSs) issued has
more than doubled over the past year.

Last month Home Office Minister
Hazel Blears announced tougher
measures to help to continue
tackling the anti-social behaviour
that blights the lives of thousands of
people across the country.

Now, new provisions from the Serious
Organised Crime and Police Act 2005, will
give vulnerable witnesses in anti-social
behaviour order (ASBO) cases the protection
and support they need in court.

New ©pecial measuresCan include screens in
court, video links to enable the witness to give
evidence outside the courtroom, and the use
of intermediaries when communicating with
the police.

There will also be the lifting of automatic
reporting restrictions to allow the local media
to give details of those who breach their
ASBOs.

Announcing the new get-tough policy, Home
Office Minister Hazel Blears said: "Anti-social
behaviour is a menace for many people and it
needs to be dealt with swiftly and effectively.
ASBOs make a real difference to people®
lives by helping to rebuild confidence in
communities and bringing the actions of a
selfish minority to task. The statistics
published show that local authorities are
responding enthusiastically to the powers
available to them.

"But we also realise that it can be difficult for
victims and witnesses to come forward to
report anti-social behaviour. That is why we
introduced new witness protection measures
in the Serious and Organised Crime and
Police Act.”

The move of address to new NNWA
Headquarters took place last month, despite the
disruption to travel and traffic caused by the
bomb attacks in London.

NNWA Director, Nigel Davies, was supervising
the move from the old offices in Buckingham
Palace Gate on Thursday July 7 when news
came in of the terrorist attacks across London.

“Our problems of completing the move out of
London were of course minor compared to the
tragic events that were unfolding on that day,”
said Nigel.

The new offices have been made available to
the NNWA by Hertfordshire Chief Constable,
and Neighbourhood Watch supporter, Frank
Whiteley. By moving its headquarters outside of
central London the NNWA will make significant
cost savings over the year.

Nigel Davies said: “There are good links into
London from Hertfordshire and that’s important
because many of the meetings we attend on
behalf of NNWA are either in Westminster or
central London.”

The new contact details for the NNWA are as
follows:
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Email info@neighbourhoodwatch.net

4 )53-636 0788-9
3-636 0788-:

.53-6360788-0

Visit our website www.neighbourhoodwatch.net




